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On average, a person spends around 90,000 hours of their lifetime at work, yet most office

space designs are counteractive to our creativity, productivity, and our overall happiness.Ace
Your Space: Transform Your Workplace into Your Own Workspace is an essential guide to help

individuals re-design their workspace to maximize space, minimize distractions without
compromising comfort, and inspire creativity.In this book, you will learn:* how we arrived at

corporate office interior design that doesn’t meet our needs.* what hinders the ability to perform

better at work and how to improve it.* tips and tricks on how to “spacehack” and personalize your

desk.* creative games to jumpstart creativity and inspire you while at work.Ace Your Space
speaks to workers and managers alike, and anyone who wants a more personalized, productive

and creative work experience. If you are feeling trapped in the confines of your office, want to
produce your best and most creative work, or simply wish to enjoy work again, this book is for
you!

About the AuthorAs a team, Philip Kotler and Gary Armstrong provide a blend of skills uniquely

suited to writing an introductory marketing text. Professor Kotler is one of the world’s leading
authorities on marketing. Professor Armstrong is an award-winning teacher of undergraduate
business students. Together they make the complex world of marketing practical, approachable,

and enjoyable. Philip Kotler is S. C. Johnson & Son Distinguished Professor of International
Marketing at the Kellogg School of Management, Northwestern University. He received his

master’s degree at the University of Chicago and his PhD at M.I.T., both in economics. Dr. Kotler
is author of Marketing Management (Pearson), now in its 15th Edition and the most widely used

marketing textbook in graduate schools of business worldwide. He has authored dozens of other
successful books and has written more than 100 articles in leading journals. He is the only threetime winner of the coveted Alpha Kappa Psi award for the best annual article in the Journal of
Marketing. Professor Kotler was named the first recipient of four major awards: the Distinguished

Marketing Educator of the Year Award and the William L. Wilkie “Marketing for a Better World”
Award, both given by the American Marketing Association; the Philip Kotler Award for Excellence
in Health Care Marketing presented by the Academy for Health Care Services Marketing; and

the Sheth Foundation Medal for Exceptional Contribution to Marketing Scholarship and Practice.
His numerous other major honors include the Sales and Marketing Executives International

Marketing Educator of the Year Award; The European Association of Marketing Consultants and
Trainers Marketing Excellence Award; the Charles Coolidge Parlin Marketing Research Award;
and the Paul D. Converse Award, given by the American Marketing Association to honor

“outstanding contributions to science in marketing.” A recent Forbes survey ranks Professor

Kotler in the top 10 of the world’s most influential business thinkers. And in a recent Financial

Times poll of 1,000 senior executives across the world, Professor Kotler was ranked as the

fourth “most influential business writer/guru” of the 21st century. Dr. Kotler has served as
chairman of the College on Marketing of the Institute of Management Sciences, a director of the
American Marketing Association, and a trustee of the Marketing Science Institute. He has
consulted with many major US and international companies in the areas of marketing strategy

and planning, marketing organization, and international marketing. He has traveled and lectured
extensively throughout Europe, Asia, and South America, advising companies and governments

about global marketing practices and opportunities. Gary Armstrong is Crist W. Blackwell

Distinguished Professor Emeritus of Undergraduate Education in the Kenan-Flagler Business

School at the University of North Carolina at Chapel Hill. He holds undergraduate and master's
degrees in business from Wayne State University in Detroit, and he received his PhD in

marketing from Northwestern University. Dr. Armstrong has contributed numerous articles to

leading business journals. As a consultant and researcher, he has worked with many companies
on marketing research, sales management, and marketing strategy. But Professor Armstrong’s
first love has always been teaching. His long-held Blackwell Distinguished Professorship is the

only permanent endowed professorship for distinguished undergraduate teaching at the

University of North Carolina at Chapel Hill. He has been very active in the teaching and
administration of Kenan-Flagler’s undergraduate program. His administrative posts have

included Chair of Marketing, Associate Director of the Undergraduate Business Program,

Director of the Business Honors Program, and many others. Through the years, he has worked
closely with business student groups and has received several UNC campus-wide and Business

School teaching awards. He is the only repeat recipient of school’s highly regarded Award for

Excellence in Undergraduate Teaching, which he received three times. Most recently, Professor

Armstrong received the UNC Board of Governors Award for Excellence in Teaching, the highest

teaching honor bestowed by the sixteen-campus University of North Carolina system. --This text
refers to the hardcover edition.
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IntroductionLet’s face it.You don’t want to go to work tomorrow.The coffee breaks, loud
coworkers, endless email typing, report after report after report, and bosses nagging you. Even

when you are there, are you really doing your work?I mean, come on. You spend more hours
wasting time than optimizing it at work.But don’t worry. That’s the new normal, and we are going

to learn how to correct that, but first, let me show you how massive of a problem this is.A study
conducted by vouchercloud polled almost two thousand white-collar workers and found that

seventy-one percent of those surveyed said they were not productive throughout their entire

workday.1 This is understandable. People need breaks. This is why the workday changed from
ten- to sixteen-hour days before the Industrial Revolution to the more modern eight-hour

workday. People need rest to maintain productivity, and breaks are vital.The staggering statistic

from vouchercloud comes when the survey asked respondents, “How long do you think you
spend productively working during work hours daily?” The results of this revealed the average to

be two hours and fifty-three minutes of productivity in the workplace across all respondents. On
a regular eight-hour workday, that means workers are productive less than forty percent of the

time.2The U.S. Bureau of Labor and Statistics found that in the third quarter of 2019, productivity

decreased by 0.2 percent as output increased 2.3 percent and hours worked increased 2.5

percent. This shows that not only is our productivity falling, but our hours worked are

increasing.3Ask yourself: Why would we want to spend more time in a place we don’t enjoy?
Now, many people enjoy their occupation, but this become increasingly difficult when their
workspace fails to inspire them.The average person will spend ninety thousand hours at work

over a lifetime. Much of this time consists of daydreaming, eating, surfing the internet, talking

with coworkers, and maybe some hours of work here and there. Even when we are chipping
away at that ninety thousand, we are spending more time being unproductive than we are being

productive.I am suggesting that time at work can be used more effectively and efficiently when a
more inspiring office environment is created. My goal is to help you achieve that. I will show how
minor adjustments in our personal office, and specifically in our personal workspace, can make

a huge impact on productivity, creativity, and most importantly, happiness. Using these tools will

help you create a more enjoyable atmosphere, while still maximizing productivity and enhancing
creativity.The Effects of an Enjoyable Work EnvironmentAn Ohio State University study tracked
stress levels of white-collar workers. Cincinnati Business Courier explained, “The participants

were randomly split into two groups. The first group had to work in an old office building with low

ceilings, poor lighting, and noisy air conditioners. The second group was sent to a newly
renovated office with skylights and an open-office layout. Within seventeen months, employees

in the older building showed more stress than those in the updated space, even when they

weren’t at work.”4 Being in a stressful state hinders your creativity and can lead to major losses
in productivity, while negatively impacting your happiness both inside and outside your

workspace.I tested this study throughout my career. From working at a prestigious marketing
firm in Buffalo, New York, to a nonprofit in Lockport, New York, and then to a wholesale electrical

distributor in Cleveland, Ohio, the oppression of the dreary office life was inescapable at times. I

could now see what countless hours of work would be like and what the future would hold for
me. That lifestyle, working in that environment, and the thought of slipping into the monotony of it

all makes me cringe with anxiety. I would rather do literally anything other than start hacking
away at those ninety thousand hours in an uninspiring office environment.I felt the negative

effects of this dread in my most recent position. I was working in a warehouse, and although it is
not a traditional workplace (jeans, hoodies, and steel-toed boots were the normal garb), I did

spend about half of the day behind a desk, and wow did I dread it. I found myself looking forward
to meetings, making excuses to get up and go into the warehouse, and doing anything to not sit

at my desk.Each day I would repeat the same cycle of boredom, dreariness, and apathy at my

workspace. When I walked into work in the morning, I would look at my workspace and a big sigh
would escape from my mouth almost involuntarily. In my workspace, a rustic silver cabinet hung

above an outdated computer on a large wooden desk enmeshed in a herd of dust bunnies. Gray
metal drawers squeaked every time someone opened them, and my computer sounded like

Sloth from The Goonies. My space would slowly become cluttered with papers, reports, and

dreaded to-do lists as the week went on. The only comforting part of my work environment was a
white coffee cup adorned with my high school’s logo, which would be repeatedly filled up and

chugged down in my attempt to get through the day.I soon realized this was not the type of
environment I wanted to work in. The reality of my work situation became daunting, and I
panicked. Was I scared to go into the workforce for the next forty years? Did I want to be in a

cubicle for the rest of my life? Why did this seem like the only path?After a few moments of
pondering, I came to one inescapable conclusion.I do not want to work in a space that physically
and mentally puts me in a box. What I do want is a space that is conducive to creative thinking
and helps me maximize my performance while enjoying what I do.If similar thoughts enter your

mind from time to time, you are not alone, and thankfully you are in the right place. This problem

is not just exclusive to those entering the workforce. From recent graduates to experts in their

fields with decades of experience, everyone dislikes some aspects of their workplace,

specifically with their physical workspace. In 2018, over seventy percent of employees were

actively disengaged, and more than half of Americans were unhappy at work.5Despite the
statistics and my own intuition about workplace unhappiness, I wanted to see who else felt like
this.So, I investigated, studied, dug around, and asked my friends if they felt the same way, and it

was comforting yet terrifying to know they did. To avoid the blanket statement of this angst just

belonging to millennials, I asked my older siblings, cousins, aunts, uncles, and friends. They all
had a relatively negative response, but I understood why.It is easy to walk into your first day on a

job, throw up a family photo on your desk, adjust the height of your chair, and call it yours. You

accept the company chair, the company desk, and your email inbox, but fail to personalize your
workplace to your specific style, one that is right for you. When you walk into work on your first

day and take what they give you, including your chair, desk, computer, and physical workspace,
you are setting yourself up for bad habits, long hours, and discomfort. In essence, you are

choosing to be mediocre. You are setting yourself up for indifference.Those who are feeling

unmotivated or unhappy at work will benefit from this book. I want to help everyone to become

their best selves while they are working. If you are feeling less than your best, come on this
journey with me.Your Workspace MattersWork is much more than the things we produce. Work

is a place to showcase your skills, create lasting connections, and form relationships that go
outside of the company walls. We can’t do this without realizing one huge fact: our workspace

matters.When we change our physical workplace into our own workspace, it can positively affect
us, our company, and our career. By taking control of your surroundings, removing the negative

aspects of a workplace, identifying what you need to have in the workplace, and adding things
that help you work better, you will become more productive and more creative.The difference

between your workplace and your workspace is how much you change that place into your own
space.Have you changed anything in your workspace since the first day you were hired? Could

someone else move in tomorrow and not have to change a thing? Have you confined yourself to
your own corporate cell?Purpose of Ace Your SpaceWhenever I ask people what makes them
truly happy, never have I ever heard someone utter the word “work” as the answer. Work is

something we are privileged enough to do, but seldom do we look forward to it.As I began
writing this book, I knew I did not want the next few pages to be about faster, stronger, and more

efficient work, which are the guidelines of our capitalist society. Our society has taught us one

thing: to want. This book isn’t about how to spend every waking second thinking about work or
how to become the most focused, work-oriented person.The driving idea behind Ace Your

Space is not to enable you to spend more time at work or become a better pack rat for some
corporate conglomerate, but to help you be as productive and creative as you can inside the
office. In doing so, you will have more quality time to spend outside of work with those you love

doing things you love.Work is not always a drag, nor does it have to be. You could love your work
or you could hate it, but in the end, you have to do it, so you might as well do it to the best of your
ability. Time is the only thing we can never get back, so let’s make our workplace a place where
we can do our best and, maybe, find some enjoyment along the way.Whether you are in a

cubicle or on the ninety-ninth floor of a Wall Street skyscraper, people have a common problem:

they often hate where and how they work. By acknowledging where we have been and changing
where we are now, we are going to change where we are going to be, one workspace at a
time.Our physical spaces affect us more than we think. Our office, desk, or cubicle can be a
place where we spend the majority of our time. By personalizing your workplace and making it

into your workspace, your creativity and productivity will improve, but most importantly, so will
your happiness.While reading this book, you will:•Learn about how modern offices evolved over

time•Play engaging exercises that will allow you to jumpstart your creativity•Assess your office
space to determine what about your workplace pains you and what fulfills your needsAfter

reading this book, you will be able to:•Use your ultradian cycle to your advantage•Better use the
tools your workspace has to offer•Create an environment that allows you to do your best
workHow to Use This BookAce Your Space is a collaborative journey that takes you through the

past, present, and future of workspaces. This book is meant to be read with a writing utensil in
hand. Throughout these chapters, you will find interactive questions, games, and exercises. This

book is yours, so please write, scribble, and doodle all you want throughout these pages. If you

do not have a writing utensil at this moment, stop! Get up and grab one, because the fun has just

begun.Now, you are ready! It’s time to take your first step on your journey to ace your space, but
first, let’s talk about how the cubicle-centric style of workspace came to be.1 “How Many
Productive Hours in a Work Day? Just 2 hours and 23 Minutes,” vouchercloud, accessed March

19, 2020.2 Ibid.3 “Productivity and Costs, Fourth Quarter and Annual Averages 2019, Revised,”
US Bureau of Labor Statistics, accessed March 5, 2020.4 “Workplace Design Impacts
Employee Well-Being and Creativity,” Cincinnati Business Courier, January 21, 2019.5 Todd

Nordstrom and David Sturt, “10 Shocking Workplace Stats You Need to Know,” Forbes, March 8,
2018.

Chapter 1:Clerks to CubiclesAt one point in American history, working in an office represented

an acquisition of affluence. It meant you had money, you had power, and more importantly, you

had status. It meant you didn’t have to use your hands to earn a living, and it meant you were
smart enough to accomplish highly skilled work and were on your way to the top. People looked

up to you. People wanted to be you. If you worked in an office, the perception was that you were
destined to rise through the ranks and take over the company one day. Today, however, the

paradigm has clearly shifted.As big business spread, and with the innovation of technology and
the advancement of communication, people settled and let themselves be put in a box both

physically and mentally. A space, like an office, once filled with noble people became a common
place for the common man.People exchanged working with their hands for working with their

heads. Hands went from toiling to typing, and this largely resulted in the advantage to the
employee. Employees demanded shorter hours, better pay, and a better work environment.

Hours changed from over one hundred hours in a week to a mere forty hours. Working
conditions improved, and child labor laws were put into effect. Employees were no longer
working for cents on the dollar, and an hourly rate was enforced by the government. Eventually
these monumental changes stopped, and the workforce settled. We said, “This is good enough.”
But why is good enough just good enough?Our conditions, wages, and hours are light-years
better than even our grandparents experienced, and overall, the working conditions are safe and

nonhazardous. But, why did the improvement halt, and why did we settle for the way our
workplace is today? When did clerks destined for advancement turn into corporate rats spinning

in their wheel of complacency? Most of all, how did offices evolve into this cubicle-centric style
we see today?The American History of the CubicleWalk into a corporate office building today
and you will see the essentials: cubicles, offices, watercoolers, maybe a kitchenette, some

closets, and some people working. That’s the stereotypical office, but they have not always been

this way and hopefully will change in the future.The first recorded office building was the East
India Company in the 1700s. It began as a house, but as demand grew, the company needed to

grow as well. The house was completely rebuilt with construction beginning in 1726 and
concluding in 1729. The renovations included offices, meeting rooms, and large, open rooms for

clerks to work. After establishing themselves as a trade company, they became much more
heavily involved in politics, even forming their own private army. They were ahead of their time,

and more regular use of offices did not come to America until the mid-1800s.6During the midnineteenth century, most of business in America was local. Local businesspeople, known as
merchants, had to be their own “importer, exporter, banker, wholesaler, retailer, and possibly

shipowner.”7 Some larger owners may have had a few employees, but even then, rarely did they
expand. Their store was their store. Purchasing, selling, and manufacturing all under one roof.
But all of that changed with one key invention.8In 1880, less than five percent of the employed

community worked in what they called the “clerical profession” or clerks. Clerks were the people
responsible for the day-to-day functions of the business. The workforce wasn’t as specialized as

it is today, so being a clerk meant you could do a number of different jobs all in a day’s work. This
was the beginning of the white-collar work, and this community increased exponentially.9By the

1920s, white-collar workers surpassed blue-collar workers. America went from workers who
produced products like steel and paper to professionals who produced intangibles as

accountants, managers, and human resources. In reality, if anything, they reproduced things. At
the day’s end in a factory, employees could provide the exact number of products that they
produced. At the day’s end in an office, what did they have to show for?Nikil Saval, author of

Cubed: A Secret History of the Workplace, looked into why this happened and how this huge
spike in this new class occurred between the 1880s and the 1920s. In an interview with the
Slack team at Slackhq.com, he concluded that the reason for the emergence and exponential

growth of this new working class was simple: railroads.10Railroads came to the United States

around 1830, with the first being the Baltimore Ohio Railroad. After a slow start riddled by trial
and error, rail became one of the most efficient ways to travel by the late 1800s. Not only did it

move people and products quickly, but ideas, too.“All of a sudden, you had the increasing ability
of
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telecommunications became much easier across wide distances. All of these things contributed
to a new sense of what business could do,” Saval explains.11 With this new sense and new
access to people across the entire United States, businesses boomed.As the United States was
painted with steel tracks, the railroad companies needed people to build and manage the

railroads and began building offices and hiring people to fill them. As railroads spread across the

United States, the economy boomed, and the companies had to hire more employees creating

the boss-manager-employee hierarchy we know today. Goods could move further and faster

than ever, and businesses needed people to help with that. Now, local store owners had the

ability to ship products wherever railroads were and spread further than ever before. Cities were
born, and businesses crossed state lines. Little stores were becoming companies, and
companies were becoming corporations.Corporations then needed a place to house all of these

new employees. Buildings for sole business practices sprouted due to this new demand for
office space. Managers took notice and sorted offices in ways that house the most people, with
the smallest amount of space in between. With this, certain layouts were adopted. One in
particular, the open-space or open-layout concept, was embraced, and the United States
adopted this new method in the early 1900s.Rise of the Open-Space ConceptThe open-space
concept was founded on this simple principal. If you take down the physical walls, move people
closer together, and make workplaces more collaborative, you will create a more cohesive unit

that works as a team rather than separately. It is rooted in the idea that if you can see your
neighbors, you are more likely to collaborate with them. Without solid walls, and with a more

open workspace, this idea was adapted all throughout America and is still around today!The
biggest implementation of the open-space concept came at the hands of the famous American

architect Frank Lloyd Wright in 1904. The Larkin Company, which was a small soap factory,

wanted a new building due to their growth as a company and commissioned Mr. Wright to the
tune of $4 million.12Frank Lloyd Wright not only brought the Larkin Administration Building to

Buffalo, New York, but also brought many innovations to the popular open-layout design. Those

included air conditioning, glass doors, steel furniture, built-in desk furniture, and elevated toilet
bowls. It was an innovative spin on a rather mundane concept, and Frank Lloyd Wright was a
trailblazer in ergonomics.With executives’ and managers’ offices on the outer ring and rows of

desks in the middle, Wright displayed the open-space concept on all five floors in his building in
Buffalo. It was the first time that a company took time to design a building completely for work

and think about how it would function from an employee’s perspective. When it was finished, this
ultra-modern building was one of the first open-space office buildings a company had built in the
United States.Key Factors of Open SpaceThe open-space concept involves breaking down the

cubicle partitions and replacing them with the views of employees’ colleagues. Companies have
many different reasons to opt for this. Although businesses may have varying reasons, it all
comes down to the two Cs: cost and collaboration.The first C involves cost. Jeff Tompkins is a

partner at SGA, which is a Boston architecture and interior design firm. He explains that twenty-

five years ago, the standard allotment was two hundred and fifty square feet per worker. Now the
real estate your cubicle takes up is around one hundred and sixty to one hundred and ninety

square feet. Simple math says you can fit in more employees when you don’t need to work
around walls.13 But throwing everyone in the same room and packing them in may not be in the

best interest of the employees. Obviously, the less space allotted, the less cost for office space

per employee.Tom Bonda, a professor at John Carroll University, points to the square-foot-tostudent ratio as the reason the newly renovated classroom, the Burton D. Morgan Foundation

Creativity and Entrepreneurship Classroom, is so successful. “We wanted open space, natural
light, colorful, no set pattern of where the furniture is.” Tom explained to me what they wanted in
their classroom during the design phase. He summed up the goal of the classroom by telling me

they wanted “just a room where people feel free to just do things.” And it does just that. The
people-per-square-foot ratio in that classroom is the highest at the university, but the square-footto-person ratio isn’t just for classrooms.The higher the people-per-square-foot ratio, the more

inviting the space is. It’s the difference between doing work in a closet and doing work in an open

area. That is one reason why we prefer offices over cubicles. Cubicles represent enclosed

spaces. They feel tight and cramped, but as we have investigated, having a completely open
plan isn’t the answer either. Having a good square-foot-to-person ratio while still remaining cost

efficient can have a great result.The second C, collaboration, is another reason why companies
think the open-office space format is effective. The idea behind it is when office doors are closed
or cubicle walls are high, then employees are less motivated to talk to their fellow colleagues
and creative discussion decreases, but that is hardly the case.The article “The Impact of the

‘Open’ Workspace on Human Collaboration” explores research on how human interaction

patterns change as a result of these architectural changes.14 The authors, Ethan S. Bernstein

and Stephen Turban, discovered that using an open-space concept does not always contribute

to higher levels of collaboration. “In two intervention-based field studies of corporate

headquarters transitioning to more open-office spaces, we empirically examined—using digital
data from advanced wearable devices and from electronic communication servers—the effect of
open-office architectures on employees’ face-to-face, email, and instant messaging (IM)

interaction patterns.”15 they explain. Furthermore, “contrary to common belief, the volume of
face-to-face interaction decreased significantly (approx. seventy percent) in both cases, with an
associated increase in electronic interaction. In short, rather than prompting increasingly vibrant

face-to-face collaboration, open architecture appeared to trigger a natural human response to
socially withdraw from officemates and interact instead over email and IM.”16Emergence of the
CubicleYet it wasn’t until the 1950s and 1960s that you can blame someone for the cubicle farms
we see today, and Quickborner, a German design group, is the one to blame. Quickborner saw

the imperfections in the open concept, which included noise and other distractions, and saw

how they could make it better. They broke off rows into more organic groups and used partitions

for privacy. By creating walls between the employees, the design ate up some square footage
but gained privacy, solving the number one issue with the open-space concept, and the cubicle
was born.17In 1964, another adaptation to the office was born. Two men of the Herman Miller
Company, an American furniture company, created the “Action Office.” Robert Propst, the

director of research, and George Nelson, the design director, were convinced that office work
was mental work—and that this mental work would improve with environmental enhancements.
This adaptation was the first to prioritize individual employees rather than the layout of the office.

Propst and Nelson explained the design principal was successful “by encouraging people to
change postures throughout the day, giving them ways to store and display materials, and

allowing for adaptation so furnishings can adjust to the ebb and flow of the workday.”18The
Action Office I, since superseded by the Action Office II, was a set of office furniture centered
around flexible design. It emphasized flexible desks and workspaces at varying heights that

helped the person sitting at the desk move freely and be flexible to suit his or her work style. The
Action Office II evolved from its predecessor. It allowed people the privacy and the flexibility to

further personalize their desks, aided by the standardized parts that came with it. The new and
improved Action Office II allowed for the employee to personalize their office without affecting
those around them.
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padma gordon, “Where Productivity Meets Happiness -- Yes!. "Ace Your Space" gives you a
great overview of the history of the workplace and offers insights and practical actions you can
take to improve your work environment. I love that DiMillo bridges a feeling of happiness with
making your workspace your own. His writing style is clear, concise and personal which feels

inviting. This book is great for anyone who wants to up their game at work and in life. Definitely
check it out.- Padma Gordon, Author and Mindfulness Teacher”

Joy, “Finding Joy in MY Workplace!. So lucky to have found "Ace Your Space" as I'm entering the

workforce -- especially in the work-at-home setting of 2020, this guide was super helpful and
insightful towards maximizing my creative potential from anywhere in the "office." DiMillo puts a

unique twist on this productivity guide by providing personal stories, anecdotes, humor, and
wisdom, packaged in an extremely well-written book that will help you find ownership, and joy, in
wherever you work.”

Heather C Ingram, “An Overlooked Productivity Hack. Ace Your Space is a well research
practical guide for thoughtfully creating your workspace, so that you can thrive. It's a short quick
read filled with practical advice to declutter your mind and energy. Equal parts mediation, story
and research - you can apply the lessons to create the environment that is right for you.”

kelly, “A helpful guide for navigating the chaos of remote work. As a remote worker, this book

helped empower me to better understand what it means to create a work environment that
allows me to do my best work. We all know our workspace matters, but it can be difficult to fully

understand the importance of it. Danny DiMillo cuts through all the confusion - this book is a
clear cut guide to getting the most out of your workspace.”

Todd, “What a timely book!. As many of us are adjusting to working from home, "Ace Your
Space," couldn't have been a better timed release. The author gives you ideas and data on how
to have a great workspace but also get the most out of your work. I already feel more productive
with a few changes I've made to my schedule.”

The book by Philip Kotler has a rating of 5 out of 4.6. 6 people have provided feedback.
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